
MYERS-BRIGGS TYPE INDICATOR®  |  GLOBAL STEP II™

PROFILE

Developed by

Naomi L. Quenk, PhD 
Jean M. Kummerow, PhD

Myers-Briggs Type Indicator® Global Step II™ Profile Copyright 2001, 2003, 2015, 2018 by Peter B. Myers and Katharine D. Myers. All rights 
reserved. Myers-Briggs Type Indicator, Myers-Briggs, MBTI, Step I, Step II, the MBTI logo, and The Myers-Briggs Company logo are trade-
marks or registered trademarks of The Myers & Briggs Foundation in the United States and other countries.

+1 800 624 1765  |  www.themyersbriggs.com

Prepared for

GRACE SAMPLE

April 1, 2020

Interpreted by

Aaron Consultant
ABC Consulting Partners



PROFILE 
MYERS-BRIGGS TYPE INDICATOR®   |   GLOBAL STEP II™ 

GRACE SAMPLE
ENFP | 2

Your Myers-Briggs® Step II™ Profile gives you information  

about your personality type based on your answers to the 

MBTI® assessment. It first indicates your Step I™ results— 

your reported four-letter type. Next it shows your Step II 

results—your expression of five facets for each of the four  

Step I preference pairs.

 

Your Step I™ Results  

ENFPs tend to be warmly enthusiastic, high-spirited, innovative, and imaginative, always finding a new possibility to try. 

They are empathetic, quick with a suggestion for any difficulty, and ready to help anyone with a problem. They often rely 

on their ability to improvise rather than preparing in advance.

Your reported Myers-Briggs personality type 

ENFP

Your preferences

Extraversion  |  Intuition  |  Feeling  |  Perceiving
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PROBABILITY INDEX FOR EACH OF YOUR MBTI® PREFERENCES

The graph shows how likely it is that your reported preferences really do fit you, indicated by the probability index shown 

for each of your preferences. The closer the blue marker is to a preference, the greater the probability that the preference 

describes you well. The probability index does not measure how much of a preference you have or how well you use that 

preference. It simply shows how likely it is that the preference you reported is accurate for you.

EXTRAVERSION  |  77 INTUITION  |  93 FEELING  |  91 PERCEIVING  |  96
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Your Step II™ Results  

The graphs that follow show your Step II results—your expression of five facets for each of the Step I preference pairs. Be 

aware that a preference is broader than its facets and so your five facet scores do not add up to your Step I preference score.

Each graph has five vertical markers, one per facet. A vertical marker on a blue background, indicating a score of 2–5, is 

an in-preference result, meaning you favor the facet pole on the same side as your Step I preference. A vertical marker 

on a dark green background, indicating a score of 2–5, is an out-of-preference result, meaning you favor the facet pole 

that is opposite to your Step I preference. A vertical marker on a light green background, indicating a score of 0 or 1, is a 

midzone result, meaning you show no clear preference for either facet pole. 

IN-PREFERENCE MIDZONE OUT-OF-PREFERENCE

4 45 53 32 21 10

RECEIVING 
Reserved, low-key,
are introduced

INTIMATE 
Seek intimacy, one-on-one,
find individuals

REFLECTIVE 
Onlooker, prefer space, 
read and write

QUIET 
Calm, enjoy solitude, 
seek background

CONTAINED
Controlled, harder to know,
private

INITIATING
Sociable, congenial,

introduce people

GREGARIOUS
Want to belong, broad

circle, join groups

ACTIVE
Interactive, want contact,

listen and speak

ENTHUSIASTIC
Lively, energetic,

seek spotlight

EXPRESSIVE
Demonstrative, easier to

know, self-revealing

EXTRAVERSION
Directing energy toward the outer world

of people, objects, and activities

INTROVERSION
Directing energy toward the inner world
of ideas, memories, and experiences 

OUT-OF-PREFERENCE MIDZONE IN-PREFERENCE

4 45 53 32 21 10

ABSTRACT
Figurative, symbolic,
possibilities

CONCEPTUAL
Idea oriented, scholarly,
inventive

THEORETICAL
Seek patterns, hypothetical,
trust theories

ORIGINAL
Unconventional, di�erent,
new and unusual

IMAGINATIVE
Resourceful, inventive,
seek novelty

CONCRETE
Exact facts, literal,

 actualities

PRACTICAL
Results oriented,

 pragmatic, applied

EXPERIENTIAL
Hands-on, observable,

 trust experience

TRADITIONAL
Conventional, customary,

 tried-and-true

REALISTIC
Sensible, matter-of-fact,

seek stability

SENSING
Focusing on what can be perceived

using the five senses

INTUITION
Focusing on perceiving patterns
and interrelationships
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OUT-OF-PREFERENCE MIDZONE IN-PREFERENCE

4 45 53 32 21 10

EMPATHETIC
Personal, supportive,
seek harmony

ACCOMMODATING
Approving, agreeable,
want consensus

ACCEPTING
Tolerant, trusting,
give praise

TENDER
Gentle, tenderhearted,
focus on agreement

COMPASSIONATE
Tactful, sympathetic,
value loyalty

LOGICAL
Impartial, analytical,

 seek clarity

QUESTIONING
Precise, challenging,

 want discussion

CRITICAL
Skeptical, want proof,

 critique

TOUGH
Firm, tough-minded,

 focus on implementation

REASONABLE
Truth seeking, cause-and-e�ect,

use principles

THINKING
Basing conclusions on logical analysis

with a focus on objectivity

FEELING
Basing conclusions on personal or social values
with a focus on harmony

OUT-OF-PREFERENCE MIDZONE IN-PREFERENCE

4 45 53 32 21 10

CASUAL
Relaxed, easygoing,
welcome diversions

PRESSURE-PROMPTED
Motivated by impending deadline, bursts
and spurts, early start unstimulating

SPONTANEOUS
Want variety, enjoy the 
unexpected, procedures limit

EMERGENT
Plunge in, let strategies 
emerge, adaptable

OPEN-ENDED
Go with the flow, live in the
moment, make flexible plans

SYSTEMATIC
Orderly, structured,

 dislike diversions

EARLY STARTING
Motivated to begin right away,

 steady progress, late start stressful

SCHEDULED
Want routine, make lists,

 procedures help

METHODICAL
Plan specific tasks,

 note subtasks, step-by-step

PLANFUL
Advance planner, think ahead,

make firm plans

JUDGING
Preferring decisiveness and closure

PERCEIVING
Preferring flexibility and spontaneity

+1 800 624 1765  |  www.themyersbriggs.com  |  © Full copyright information appears on page 1.
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Interpreter’s Summary Based on Reported Type

REPORTED TYPE: ENFP

PROBABILITY FOR EACH REPORTED PREFERENCE

Extraversion: Likely (77) Intuition: Very Likely (93) Feeling: Very Likely (91) Perceiving: Very Likely (96)

The bars on the graph below show the average range of scores that occurred for the ENFPs in the global sample. The 

bars show scores that are 1 standard deviation above and below the mean. The vertical line in each bar shows the mean 

score for ENFPs. The bold numbers show the respondent’s scores.

FACET SCORES AND THE AVERAGE RANGE OF SCORES FOR OTHER ENFPs
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Polarity Index: 67
The polarity index, which ranges from 0 to 100, shows the consistency with which a respondent scores toward the poles of the  
20 facets, regardless of which pole it is. Most adults score between 50 and 65, although higher indexes are common. An index 
below 45 means that the respondent has many scores in or near the midzone. This may be due to mature situational use, answering 
the questions randomly, or lack of self-knowledge. Some such profiles may be invalid.
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